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Do campaign spending limits make
electoral competition more fair?

s Spending limits are difficult to enforce.

= [.atin America regulates party spending
while Caribbean limits candidate spending.

= Spending limits through public financing.



Focus on disclosure of
campaign expenditures and
contributions and not
necessarily on spending limits.



Caribbean
Antigua and Yes, not enforced No Yes No, nymous No No No
Barbuda ntributions
Bahamas No No No 7ﬁ\lo No No No /
Barbados Yes No Yes N Yes, limited to Yes Partially on 3]0
candidates an
Radio
Belize No No No / ’ No \ No No No /
Dominica No No No / I No \ No No No/
Grenada No No No [ No \ No No I\’é
Guyana Yes, not enforced No Yes , No \ Yes, not enforced No /Klo
Haiti No No No Yes,[ not enforced \ No No / No
Jamaica Yes, not enforced No Yes l No \ Yes, not enfprced / No
St. Kitts and Nevis No No No I No No o* / No
St. Lucia No No No / I No \ No No / No
St. Vincent and the No No No No No No No
Grenadines
Suriname Yes No [ No No No
Trinidad and Yes No No limited to No
Tobago candidates,

t enforced




0 0 = B 0 D 0 pend D edla
Pa d d

Latin America

Yes Yes No Yes Yes
IArgentina

Yes Yes No Ye Yes S
Bolivia

Yes Yes Yes Ye No Yes Yes
Brazil

Yes Yes Yes Ye Yes Yes es
Chile

Yes Yes Yes N Yes Yes es
Colombia

Yes Yes No Y, No Yes S
Costa Rica
Dominican Yes Yes No N No Yes
Republic

Yes Yes No Ye Yes Yes
Ecuador

No No No N No Yes N
El Salvador

Yes Yes No N No Yes N
Guatemala

Yes Yes No o] No Yes No
Honduras

Yes Yes No es Yes Yes es
Mexico

Yes Yes No o] No
Nicaragua

Yes Yes Yes o] 0 Yes No
Panama

Yes Yes Yes es
Paraguay

Yes Yes Yes es
Peru

No No Yes No
Uruguay

Yes Yes No No

\Venezuela




Country

North America

Disclosure

Contribution Spending i Media

1 oienida [ Mmoo 1 imnida
i it runainyg Liimits

Canada

Yes

United States

Yes




Essential Elements of Political
Party and Campaign Financing

s Realistic and Attainable Disclosure Requirements
s Effective Enforcement

s Access to the Media



